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LEARNING OBJECTIVES

By the end of the presentation you will be able to:

1) Identify web analytics to track progress and
predict resource needs.

2) Discuss how web metrics can be used
diagnostically to affect health intervention
strategies.

In other words, “web speak” will no longer be
scary!



WHY MEASURE ONLINE AUDIENCES?

Self-assessment & promotion

Support advertising planning, buying, selling and
posting

Strategic planning
Coffey, S. (2001)



WEB METRICS
Hits # Clicks # Unique visitors # Registration

Murphy & Forrest (1997)

1998 2003-05 2006-07 2008-09

Hits Page views Unique visitors Time spent

Cohn (2008)

Knowing which metrics work best and why can
enhance health intervention efforts.



OUR WEBSITE (WWW.CASEMO.ORG)

Launched in February 2007

Serves as an Interactive platform to connect a
geographically dispersed team
Constant monitoring allows:

measuring the website’s effectiveness,

strategic planning of education, training, and
coordination in local efforts.

Web analytics were collected daily,
Feb. 2007 — June 2008 (16 months)
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Ventilation systems and,designated,
swoking sections do wot protect patrons
ﬁom‘dtm)mmwnm tobacco swoke, or ETS.

Get the Facts

Examine recent factoids about the health effects of secanchand
smoke for insight inte furthering the efforts of smake-free
enviranments in your community.

Factoids About Secondhand Smoke

= Smoke-free restaurant ordinances have been shown to keep
more youth (12-17 years) fram starting to smoke (21).

= Youth (12-17 years) in communities with smoke-free restaurant
ordinances are half as likely to mave from experimenting with
smoking ta becoming regular smokers (21)

= Bar and restaurant warkers who are nonsmokers and exposed to
workplace secondhand smoke were 6 times more likely to have a
detectable level of a tobacca-specific lung carcinagen and higher
+otal levels of the carcinegen than those warking in smoke-fres
environments (20)

= Bar and restaurant warkers who are nonsmokers and exposed to
workplace secondhand smoke were 108 times more likely 1o have
nicotine in their badies than thase warking in smoke-free
environments (20)

Be

Ventilation systems and. designated
swoking sections do not protect patrons
from environmental tobacco swoke, or ETS.
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This section provides "at a glance” research findings that can be
used by our members who care sbout the clean indoor air initistve
ple in Missour
ot the Fecs Article information
Gagne, L (2008). The 2
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udes. Journal of Health Communication, 13, 125-148. [Read
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Instead, DO:

® Keep in mind that smokers fall in different stages of thinking
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For every 8 smokers that die from
tobacco-related diseases, one worsmoker
also dies from secondhand, smoke.

CASE Activities

July 2008

= 4 - Cole County Partners for Clean Air participated with 2
booth at the daylong Salte to America celebration in
Jefferson City. They displayed infarmation about the health
effects of secondhand smoke and the ever popular pig's
lungs, which served as a visual aid for the health effects of
smoking. Close to 50 people signed up in support of &
smoke-free Jefferson Gity and others learnt about the local
and state-wide options for smoking cessation. The Gole
Caunty Partners far Clean Air gave out their Dining Guicle for
Jefferson City and surrounding areas, which lists smoke-free
~enues, cards with information about the Missouri Quit Line,
and supporter forms with their mission statement and
information about secondhand smoke

June 2008

27 - Cale County Partners for Clean Air presented a Smake-
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RESULTS

Hits: Total = 239,236; Mean = 14,072.71; SD = 4,764.9
Sessions: Total = 63,160; Mean = 3,715.29; SD = 2,562.75

Page views: Total = 139,368; Mean = 8,198.12;
SD = 3357.37

Metrics, Feb. ‘07 - June ‘08
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RESULTS

Downloads
Size: Total =11.2 GB; Mean = 676.13 MB; SD =
538.30 MB
Number: Total = 5682; Mean = 334.24; SD =
227.04

Downloads
=
1000 Size
Number



RESULTS

Time spent: Mean = 6.5 min.; SD = 3.4 min.;

min. = 2.03 min., max = 12.08

Time spent
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RESULTS

Pages requested: Total =5,907; Mean =
347.47; SD = 125.84
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RESULTS

o Usernames: by hits/bytes/sessions
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Home Page
About CASE
What's New?
People

Get the Facts

npus Allances

nmunity Alliances
Strategic Communications Resources.
Member Toolkit

CASE Orientation

Guidelines for Strat Comm Methods
A Guide to Creating Promotionals
CASE Logo

Grant Overview

Strategic Communication Quiz
Forms and More

Helpful Resources
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Forms and More

New to this section: Dear members, for your convenience the
CASE tearn is providing below various examples and templates
wihich have been compiled from different parts of the website and
can help in vour work for a healthier Missouri

Request for Funding form

Progress Report form

Travelfabsence request form

Travel voucher

Expense voucher for non-travel related itemsfexpenses

CASE media schedule

Motivational health speech manual. For more on successful
public speaking and speech writing, click here

Done

@ Internet




CONCLUSIONS

Most useful metrics: page views, downloads, pages
requested, usernames

Moderately useful: hits, sessions

Not as useful: referrals, domains

Time spent?



THE LESSONS

Use web metrics 1n combination

Alert users of recent updates

Constantly introduce new content

Use web metrics to respond to and predict users
needs for content
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