
MEDIA LITERACY

Focus on Youth



Types of media

ÅPRINT
ðMagazines

ðCatalogs & 
brochures

ðBillboards

ðStore product 
displays

ðOutdoor & 
indoor 
advertising

ðPrinted product 
logos 

ÅElectronic

ðRadio

ðTV

ðRecorded 

music

ðMovies

ðInternet

ðE-mail



MEDIA LITERACY:

The ability to analyze 

media in order to

1. Interpret the messages

2. Understand the 

techniques used 



From Wikipedia.com:

Media literacy is the process of 

accessing, analyzing, 

evaluating and creating 

messages in a wide variety of 

forms.  

It uses an inquiry -based 

instructional model that 

encourages people to ask 

questions about what they 

watch, see and read. 



Analyzing media messages

ÅWho is sending the message?

ÅWho is the targetaudience?

ÅWhat is the message?

ÅHow is the message delivered?

ÅWhat does the message have 

to do with the actual product?

ÅWhat is the truth about the 

product?



WHO IS SENDING THE MESSAGE?
ALCOHOL AND TOBACCO COMPANIES

òOur one all-consuming ambition 

is to create wealth for the Owners 

of Phillip Morrisó

(Phillip Morris CEO Geoffrey Bible, letter to shareholders, 

February 1995)



Who is the target audience?
YOUTH

ÅòTodayõs teenager is tomorrowõs 

potential regular customeróð

Phillip Morris

ÅòThe base of our business is the 

high school studentó ðLorillard 

Tobacco

Å86% of youth (12 -17) smokers 

prefer Marlboro, Camel, & 

Newport, the 3 most heavily 

advertised brands.  



Why does the tobacco industry 

need to recruit youth?

As long term smokers quit and 
die, the tobacco industry finds 
itself needing new customers.

ðThe tobacco industry spent 9.5 billion 
on advertising in 2000.

ðThey use both advertising and 
promotions.  

ÅAdvertising: news papers, billboards, etc.

ÅPromotions: sponsorships and giveaways.

Americanõs for Non-smokers Rights: www.no -smoke.org

http://www.no-smoke.org/
http://www.no-smoke.org/
http://www.no-smoke.org/


What is the message?

1. Normalize:  

ðItõs normal

ðEverybodyõs doing it

ðItõs a part of everyday life.

2. Glamorize:

ðYouõll be:

Åspecial

Åpopular

Ågood -looking

ÅTrendy

ÅIndependent

Åsuccessful



Tobacco Ads: What is the message?



How is the message conveyed?

ÅAdvertisement situations:

ðEveryday activities like 

studying or playing 

computer games

ðPeople who are not overly 

glamorous

ðEveryday clothes

ðItõs everywhere you look; 

lots of people are doing it



Tobacco Ads: What is the message?



How is the message conveyed?

ÅGlamorization -You will be attractive!

ðPeople in the ads are:

Ågood -looking and glamorous

ÅYoung

Åwearing stylish, trendy, sexy, and/or 

expensive clothes and jewelry

ÅLatest hairstyles, nice make -up

ÅSituations include music, romance, 

dancing, dating



Alcohol Ads: What is the message?



How is the message conveyed?

ÅGlamorization - You will be 

popular

ðPeople in the ads are:

Åparties, on dates, or in social 

situations

Ånoticed by others

Åwell -liked  or respected by others

Åfunny, the òlife of the partyó

Åwearing trendy clothes, listening to 

the latest music



Whatõs the message?



How is the message conveyed?

ÅGlamorization - You will be 

healthy

ðPeople in the advertisement are:

Åappear healthy, fit, and young

ÅClothes are sporty

ÅSituations include sports and/or 

exercise equipment

ÅSetting is outside or in a gym

ÅDiet, low -calorie, or health food is 

emphasized



Whatõs the message?

http://www.stanford.edu/class/linguist34/advertisements/alcohol ads/images/07bacardilibrarian_jpg.jpg


How is the message conveyed?

ÅGlamorization - You will be free 

and independent

ðSituations are adventurous and 

exciting

ðDanger

ðFast-paced

ðIndependence shown through 

cars, travel

ðNon -conformist, rebellious, or 

teen fads are shown



Does the Messaging Work?

ÅTeen smokers smoke the three most 

heavily advertised brands.

ÅAnd over 80% of youth who smoke 

use the three most heavily 

advertised brands.

ÅWhat are these brands?

ÅResearch shows that advertising 

recruits and encourages new 

tobacco use.



Whatõs the message?



What is the message?



Message Formats

ÅMarketing & 

Promotion

ÅEntertainment

ÅNews



Marketing & Promotion:

Outdoor Advertising



Marketing & Promotion:  Ads

Indoor Advertising



Marketing & Promotion: Product Displays

ÅNear candy or 

snacks, or other 

items that attract 

youth

ÅAt kidsõ eye level

ÅEasy to shoplift

ÅOften near cash 

register to promote 

impulse buying



Marketing & Promotion: Freebies or 

Promotions

Items often appeal to youth.



Marketing & Promotion: 
Magazine and Newspapers 



Marketing & Promotion:
Brands on Everyday Items



Marketing & Promotion

or Entertainment?

òCommercials have established 

themselves to us as a viable form of 

entertainmentó ðFlak Magazine



Entertainment:  Product Placement

ÅMuppet Movie

ÅWho Framed Roger Rabbit?

ÅCrocodile Dundee

ÅCurious George

ÅSuperman Returns

ÅThe Legend of Zorro

ÅSpongeBob SquarePants



Entertainment: 
Part of the Story or Lyrics

TV:
ðFrazier

ðThe Drew Carey Show

ðER

ðFriends

ðNYPD Blues

MOVIES:
ðTraffic

ð28 Days

ðWhen a Man Loves a 
Woman

MUSIC: 
Å Because I Got High

Å Friends in Low Places



Entertainment: Sports

ÅLogos on sports 
equipment

ÅLogos, ads in 
stadiums

ÅCompany -
sponsored sporting 
events

ÅCommercials

ÅAthletes in the news

ÅSports on company -
sponsored websites



Entertainment:  Computers

Websites, Games



News: Must be out of the ordinary

Headline òMick Jagger of the Rolling 

Stones accepts beer instead of money 

for rights to song.ó



Apply your knowledge

Display of 

Newport 

cigarettes on a 

small magazine 

rack.  

Display includes 

People 

Magazine.



Apply your knowledge



Apply your knowledge

Free CD Opener 

with a pack of 

Kool cigarettes.  

Catalog shows 

other freebies 

or promotions.



Apply your knowledge


