Focus on Youth



Types of media




MEDIA LITERACY:

The ability to analyze
media In order to

1. Interpret the messages p\

2. Understand the
technigues used




From Wikipedia.com:

Media literacy Is the process of
accessing, analyzing,
evaluating and creating
messages in a wide variety of

forms.

It uses an Inquiry -based
Instructional model that
encourages people to ask
guestions about what they
watch, see and read.




Analyzing media messages

A Who is sending the message?
A Who is the targetaudience?

A What is the message?

A How is the message delivered?

A What does the message have
to do with the actual product?

A What is the truth about the
product?

-




WHO |S SENDING THE MESSAGE?
ALCOHOL AND TOBACCO COMPANIES
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Who Is the target audience?
YOUTH

AoTodayds teenager
potenti al regwl ar
Phillip Morris

AdThe base of our
hi gh schooloLosillard d
Tobacco

A 86% of youth (12 -17) smokers
prefer Marlboro, Camel, &
Newport, the 3 most heavily
advertised brands.
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Why does the tobacco industry
need to recruit youth?



http://www.no-smoke.org/
http://www.no-smoke.org/
http://www.no-smoke.org/

What Is the message?
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Inviting and surprising, MOCHA TABOO will
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Tobacco AdSs: whatis the message?

don't-bother-me-now-or-you'll-regret-it-later zone.
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How Is the message conveyed?

No additives in our tobacco
pes NOT mean a safer cigarette.

o Lights B ;Vﬂ‘mm-

NO FAKE SMILES.
NO HIDDEN AGENDAS. NO BULL.
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Tobacco AdSs: whatis the message?

‘| Noadditives in ourt 0 n CNERAL'S WARD 3
dmmmmmm":’a‘mm SURGEON GENERAL'S WARNING. Cigarette

Smoke Contains Carbon Monoxide

S0 maybe we define practical

a little differently than you.

AT LEAST YOU CAN
STILL SMOKE IN YOUR CAR.
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It's a woman thing.

NO BULL



How Is the message conveyed?

A Glamorization -You will be attractive!
0 People in the ads are:

Agood -looking and glamorous
AYoung

Awearing stylish, trendy, sexy, and/or
expensive clothes and jewelry

ALatest hairstyles, nice make -up

A Situations include music, romance,
dancing, dating



Alcohol Ads: whatis the message?




How Is the message conveyed?

A Glamorization - You will be
popular
0 People in the ads are:

Aparties, on dates, or in social
situations

Anoticed by others
Awell -liked or respected by others
Af unny, the ol ife of

Awearing trendy clothes, listening to
the latest music
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What 0s t he messe&

Lose tllc carl)s. Not tlw taste.
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How Is the message conveyed?

A Glamorization - You will be
healthy

0 People in the advertisement are:
Aappear healthy, fit, and young
AClothes are sporty

A Situations include sports and/or
exercise equipment

A Setting is outside or in a gym

ADiet, low -calorie, or health food is
emphasized
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http://www.stanford.edu/class/linguist34/advertisements/alcohol ads/images/07bacardilibrarian_jpg.jpg

How Is the message conveyed?

A Glamorization - You will be free

and independent

d Situations are adventurous and
exciting

o0 Danger

0 Fast-paced

d Independence shown through
cars, travel

d Non -conformist, rebellious, or
teen fads are shown




Does the Messaging Work?

A Teen smokers smoke the three most
heavily advertised brands.

A And over 80% of youth who smoke

use the three most heavily 2 T ,
: <
advertised brands. © L L
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A What are these brands?

A Research shows that advertising
recruits and encourages new
tobacco use.
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What Is the message?

I BRITISH AMERICAN
TOBACCO
MAURI
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Message Formats




Marketing & Promotion:




Marketing & Promotion: Ads




Marketing & Promotion: Product Displays




Marketing & Promotion: Freebies or
Promotions




Marketing & Promotion:
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Magazine and Newspapers




Marketing & Promotion:
Brands on Everyday Items




oOoCommer ci al s have ecs
themselves to us as a viable form of
ent ert ai dFmleMagazine



Entertainment: Product Placement

A Muppet Movie

A Who Framed Roger Rabbit?
A Crocodile Dundee *
A Curious George

A Superman Returns
A The Legend of Zorro
A SpongeBob SquarePants




Entertainment:
Part of the Story or Lyrics




Entertainment: Sports

A Logos on sports
equipment

A Logos, ads in
stadiums

A Company -
sponsored sporting
events

A Commercials
A Athletes in the news
A Sports on company -

Spo nSO red We bS ites Thumbs up for Michael S(h)and Eddie Irvine fotperformanmatatecemﬁrand Prix

championship, but thumbs down by WHO for Big Tobacco sponsarship of this and other sports.




Entertainment. Computers

Websites, Games

s




News: Must be out of the ordinary




Apply your knowledge




Apply your knowledge




Apply your knowledge




Apply your knowledge




