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TOBACCO and ADVERTISING



Tobacco Industry Marketing

A Cigarette companies spent __ billion on
advertising and promotional expenses (2005)
A-$1
B-$6
C-$13
D-$23

$13



"
Most Popular Brands, 12-17

501
45
40
351
30+
251
20+
151
10
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Newspaper Advertising
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Tobacco and Media Advertisin

JAY'Z NEIL YOUNG

GET BOTH
VOGUE

& LUCKY
FOR JUST
$1 AN ISSUE
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Tobacco and Media Advertising

A Significant
exposure by
adolescents

A In Missourl, 1/3 of
teens have tried a
cigarette or
currently smoke
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How Advertising Works

ACommunicates the value
of a product or brand

/ — Pragmatic Value — — Emotional Value — \
AGuarantees ASecurity
ALonger Hours ASense of Belonging
ABetter Taste APrestige

N 4
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What value is being communicated?

E MADE IT FIRST.
 MADE ITRIGHT.
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And here?




How Advertising Works

ACreates powerful Images
and turns products Into
cultural icons



Got milk?




How Advertising Works

ATargets a niche
audience
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Who is the target audience?

| RIDE BECAUSE CHILDREN NEED HERDES.
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And here?

What your cat knows abet you
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Purpose of Advertising

ASell brands

AHelp consumers identify
with the product
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Celebrity
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Signs and Symbols
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Lifestyle
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WOULDN'T IT BE NICE IF AGE AND PANTS SIZE WERE ONLY RELATIVE?
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Reference groups
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Ethnicity

WAREN SIE SCHON
MAL IN FEUERLAND?
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Emotional appeals
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Sex appeal




Advertising Effects on Children

A Kids more susceptible to images
A Teens more sensitive to ads
A Use of themes that appeal to kids

A Kids and adolescents smoke heavily
advertised brands 1 . €

A Promotional items owned by children
A Ads contribute to peer pressure
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SURGEON GENERAL'S WARNING. Ouitting Smoking
Now Grsatly Reduces Senious Risks to Your Health




