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PART I 

TOBACCO and ADVERTISING



Tobacco Industry Marketing

ÂCigarette companies spent __ billion on 
advertising and promotional expenses (2005)  
ÃA-$1

ÃB-$6

ÃC-$13

ÃD-$23

$13
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Niche Target Audiences

http://experts.uchicago.edu/photos/cohen_cathy_print.jpg
http://images.google.com/imgres?imgurl=http://www.unt.edu/identity/images/hispanic.jpg&imgrefurl=http://www.unt.edu/identity/students.htm&h=325&w=325&sz=21&hl=en&start=1&tbnid=0Lh5mTp8YhvwRM:&tbnh=118&tbnw=118&prev=/images%3Fq%3Dhispanic%26gbv%3D2%26svnum%3D10%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.littleleaf.com/leafA.jpg&imgrefurl=http://www.treeoflife.nu/musicofspiritlittleleaf.html&h=411&w=313&sz=55&hl=en&start=3&tbnid=iWf9ADi7uRr0xM:&tbnh=125&tbnw=95&prev=/images%3Fq%3Dnative%2Bamerican%26gbv%3D2%26svnum%3D10%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.carefirst.com/company/cf2001/images/newgen/newgen_photo.jpg&imgrefurl=http://www.carefirst.com/company/cf2001/newgen/index.html&h=150&w=160&sz=7&hl=en&start=2&tbnid=50LNa9O3jWN1_M:&tbnh=92&tbnw=98&prev=/images%3Fq%3Dcaucasian%2Bwoman%26gbv%3D2%26svnum%3D10%26hl%3Den


Newspaper Advertising
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http://images.google.com/imgres?imgurl=http://www.asianeuro.com/images/asian_personals.jpg&imgrefurl=http://www.asianeuro.com/asian_american_dating.cfm&h=253&w=265&sz=13&hl=en&start=2&tbnid=fuCmUUw78KplIM:&tbnh=107&tbnw=112&prev=/images%3Fq%3Dasian%2Bamerican%26gbv%3D2%26svnum%3D10%26hl%3Den


Magazine Advertising
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http://www.timeforkids.com/TFK/kidscoops/white/0,14988,683238,00.html
http://www.timeforkids.com/TFK/kidscoops/white/0,14988,683289,00.html
http://www.timeforkids.com/TFK/kidscoops/white/0,14988,686485,00.html
http://www.timeforkids.com/TFK/kidscoops/white/0,14988,688042,00.html
http://www.timeforkids.com/TFK/kidscoops/white/0,14988,684268,00.html


Tobacco and Media Advertising

https://subscribe.hearstmags.com/subscribe/splits/cosmopolitan/cos_sub_nav_link
http://ad.doubleclick.net/click%3Bh=v8/35f5/3/0/%2a/e%3B64707216%3B1-0%3B0%3B11956506%3B1226-300/200%3B22738547/22756430/1%3B%3B~sscs%3D%3fhttp://m1.buysub.com/webapp/wcs/stores/servlet/PackageAddCmd?catalogId=10101&storeId=10101&categoryId=35787&URL=CartCheckoutView&quantity=1&catEntryId_0=64711&field1_0=1&sourcekey=IXDNZVLH
http://www.newsweek.com/id/57485
http://www.rollingstone.com/news/story/16941890/bruce_springsteen_the_rolling_stone_interview target=


Tobacco and Media Advertising

ÂSignificant 

exposure by 

adolescents

Â In Missouri, 1/3 of 

teens have tried a 

cigarette or 

currently smoke 

http://www.timeforkids.com/TFK/kidscoops/white/0,14988,694966,00.html


How Advertising Works

ÂCommunicates the value 

of a product or brand

Pragmatic Value Emotional Value

ÅGuarantees

ÅLonger Hours

ÅBetter Taste

ÅSecurity

ÅSense of Belonging

ÅPrestige



What value is being communicated?



Here?



And here?



How Advertising Works

ÂCreates powerful images 

and turns products into 

cultural icons



Got milk?



How Advertising Works

ÂTargets a niche 

audience



Who is the target audience?



Here?



And here?



Purpose of Advertising

ÂSell brands

ÂHelp consumers identify 

with the product



Celebrity



Signs and Symbols



Lifestyle



Reference groups



Ethnicity



Emotional appeals



Sex appeal



Advertising Effects on Children

ÂKids more susceptible to images 

ÂTeens more sensitive to ads 

ÂUse of themes that appeal to kids 

ÂKids and adolescents smoke heavily 

advertised brands i.e., ñCamel effectò 

ÂPromotional items owned by children 

ÂAds contribute to peer pressure 



Land of 

Marlboro



Joe Camel: 

Ambassador 

of smooth


